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Business Ethics Today: Foundations is an anthology produced from a Business
Ethics Conference which took place in June, 2010. Underlying the Conference and
this text is the belief that the Protestant Reformation created a culture for business
that is fundamental to the commercial world as we know it today. As a society
moves away from the acceptance of Christianity, the principles arising from this
culture are at risk. Foundations enables a reflection on the core beliefs as
articulated in the Westminster Confession of Faith and their impact on doing
business. Men like Peter Lillback, Chuck Colson, Wayne Grudem, and Philip Ryken
have each written chapters engaging in these important discussions in Business
Ethics. With these men and many others, Foundations is a must read for anyone
passionate about doing business in God's world.

Introduction to Business Ethics
During the last two decades, applied ethics has not only developed into one of the
most important philosophical disciplines but has also differentiated into so many
subdisciplines that it is becoming increasingly difficult to survey it. A much-needed
overview is provided by the eighteen contributions to this volume, in which
internationally renowned experts deal with central questions of environmental
ethics, bioethics and medical ethics, professional and business ethics, social,
political, and legal ethics as well as with the aims and foundations of applied ethics
Page 2/26

File Type PDF Business Ethics Now Chapter 1
in general. Thanks to a philosophical introduction and selected bibliographical
references added to each chapter, the book is very well suited as a basis for
courses in applied ethics. It is directed not only to philosophers and to ethicists
from other disciplines but to scientists in general and to all people who are
interested in the rational discussion of moral principles and their application to
concrete problems in the sciences and in everyday life.

Business and Society: Ethics, Sustainability, and Stakeholder
Management
What does pleasure have to do with morality? What role, if any, should intuition
have in the formation of moral theory? If something is ‘simulated’, can it be
immoral? This accessible and wide-ranging textbook explores these questions and
many more. Key ideas in the fields of normative ethics, metaethics and applied
ethics are explained rigorously and systematically, with a vivid writing style that
enlivens the topics with energy and wit. Individual theories are discussed in detail
in the first part of the book, before these positions are applied to a wide range of
contemporary situations including business ethics, sexual ethics, and the
acceptability of eating animals. A wealth of real-life examples, set out with depth
and care, illuminate the complexities of different ethical approaches while
conveying their modern-day relevance. This concise and highly engaging resource
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is tailored to the Ethics components of AQA Philosophy and OCR Religious Studies,
with a clear and practical layout that includes end-of-chapter summaries, key
terms, and common mistakes to avoid. It should also be of practical use for those
teaching Philosophy as part of the International Baccalaureate. Ethics for A-Level is
of particular value to students and teachers, but Fisher and Dimmock’s precise and
scholarly approach will appeal to anyone seeking a rigorous and lively introduction
to the challenging subject of ethics. Tailored to the Ethics components of AQA
Philosophy and OCR Religious Studies.

Contemporary Reflections on Business Ethics
Dr. Ruddell makes the case for why faith applies to business; indeed why it must
apply. Throughout, he encourages the reader to identify and apply his/her own
belief, but then articulates his christian view as an example of how faith works with
work. Along the way, Dr. Ruddell gives the foundations for an entire business
ethics program for people of all nationalities that will prove useful to businesses,
non-profits, students, and professors.

Business & Professional Ethics for Directors, Executives &
Accountants
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Business Ethics and the Natural Environment
Business Ethics will equip students with the strategies necessary to analyse and
improve the broad scope of business ethics today.

The Legal and Ethical Environment of Business
Boone and Kurtz, Contemporary Business 15th Edition delivers solutions at the
speed of business.Solutions designed to help you improve critical thinkingfrom
the Boone and Kurtz Student Case Videos to the Weekly Updates news blogwill
get students thinking, talking, connecting and making decisionsat the speed of
business.Experience a textbook program that supports your goals to stimulate
curiously, show relevance, promote creativity and prepare students for whats
ahead, in their academic and business careers.

Contemporary Business, 15th Edition
Business Ethics Now 4e by Andrew W. Ghillyer provides assistance to employees
by taking a journey through the challenging world of business ethics at the ground
level of the organization rather than flying through the abstract concepts and
philosophical arguments at the treetop level. By examining issues and scenarios
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that relate directly to their work environment (and their degree of autonomy in
that environment), employees can develop a clearer sense of how their corporate
code of ethics relates to operational decisions made on a daily basis.

Stakeholder Theory and Organizational Ethics
Business Ethics—Faith That Works, 2nd Edition shows how faith forms the
foundation for the theory and practice of business ethics and how ethical
leadership results in long-term success in business. It challenges readers to
understand their own beliefs and actively base the ethics they practice in business
on those beliefs for building an ethical culture that can lead to a sustainable
competitive advantage. The book begins by covering business ethics basics,
highlighting how ethics are good for business. Ruddell then analyses the Scriptural
teaching about business ethics as a model for how faith can (and indeed must)
integrate with business ethics and then contrasts with other, secular, views of
business ethics. He continues by reviewing steps for solving ethical problems in
business and how to set up and carry out an effective ethics program inside the
business and how companies can extend those ethics to those around them
through effective social outreach programs, and to the environment by being good
stewards of our resources.
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Business Ethics
A growing body of academic and business specialists are paying attention to
ethical issues in business and economics, drawing on a wide range of different
disciplinary and theoretical perspectives. This volume presents important new
insights from scholars in economics, philosophy, business ethics and management
studies. In addition to providing specific perspectives on particular topics, it
presents strategic perspectives on the development of the field. Readers can
inform themselves on developments in particular areas, such as social
accountability or stakeholder governance; they will also find substantial
contributions related to the interfaces of ethics and economics, economics and
philosophy, business ethics and political science, and business ethics and
management. The collection is a thought-provoking contribution to the
development of business and economic ethics as an increasingly important field of
academic study.

Ethical Business Leadership in Troubling Times
Perhaps the fundamental question in CSR is: What are the responsibilities of
businesses and business leadership to society? Moreover, do the responsibilities of
business change in times of social and political turmoil? The chapters in this book
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tackle several aspects of these questions with chapters on business and politics,
the environment, technology, and immigration; along with broader questions about
leadership, governance, and the very nature of CSR.

Aesthetics and Business Ethics
There's no such thing as business ethics. How can that be? Because a single
standard applies to both your business and personal life-and it's one we all know
and trust: the Golden Rule. Now bestselling author John C. Maxwell shows you how
this revered ideal works everywhere, and how, especially in business, it brings
amazing dividends. There's No Such Thing As "Business" Ethics offers: * Stories
from history, business, government, and sports that illustrate how talented leaders
invoked this timeless principle * Examples of difficult business decisions-layoffs,
evaluations, billing clients, expansion-and how the Golden Rule applies to each *
The five most common reasons people compromise their ethics-and how you can
prevail over such moral obstacles * How applying the Golden Rule to business
builds morale, increases productivity, encourages teamwork, lowers employee
turnover, and keeps clients coming back. John C. Maxwell not only reveals the
many ways the Golden Rule creates the perfect environment for business success,
but does it with great wisdom, warmth, and humor. Backed by flawless research
and the ideas of history's best thinkers, this engaging book brilliantly demonstrates
how doing the right thing fosters a winning situation for all, with positive results for
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employees, clients, investors, and even your own state of mind. Business runs
much more smoothly, profits increase, and you know that you've set the
groundwork for years of future prosperityand it's all thanks to the tried-and-true
Golden Rule.

Business & Society: Ethics, Sustainability & Stakeholder
Management
In a series of articles specifically commissioned for this volume, some of today's
most distinguished business ethicists survey the main areas of interest and
concern in the field of business ethics. Sections of the book cover topics such as
the often easy relation between business ethics and capitalism, the link between
business ethics and ethical theory, how ethics applies to specific problems in the
business world, the connection between business ethics and related academic
disciplines, and the practice of business ethics in modern corporations. Includes
extensive, accessible discussion of all of the main areas of interest and debate in
business ethics Features all original contributions by distinguished authors in
business ethics Includes an annotated table of contents, bibliographies of the
relevant literature and a list of internet sources of material on business ethics
Perfect, comprehensive book for use in business ethics courses
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The Ethics of Business
This book integrates a stakeholder perspective with an issues-oriented approach so
students look at how a business's actions affect not just share price and profit but
the well-being of employees, customers, suppliers, the local community, the larger
society, other nations, and the environment. Fourteen of the twenty-three cases
are brand new to this edition, touching on issues such as cyberbullying, fracking,
neuromarketing, and for-profit education and involve institutions like Goldman
Sachs, Google, Kaiser Permanente, Walmart, Ford, and Facebook. The text has
been updated with the latest research, including new national ethics survey data,
perspectives on generational differences, and global and international issues. Each
chapter includes recent business press stories touching on ethical issues. Several
chapters now feature a Point/Counterpoint exercise that challenges students to
argue both sides of a contemporary issue, such as too-big-to-fail institutions, the
Boston bomber Rolling Stone cover, student loan debt, online file sharing, and
questions raised by social media. --

Business Ethics
Business Ethics and the Natural Environment examines the present status of
relations between corporate enterprise and the natural environment in the world
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today. •Discusses such questions as: What obligations does a corporation have
toward the environment? To respect entities unprotected by law? To care about
future generations? •Argues that environmentally-friendly business practices yield
dividends exceeding expectations, and that the competitive firm of the 21st
century will follow “green” standards •Provides a background in ethics, a survey of
business ethics, an account of environmental philosophy, an overview of
environmental legal issues, and an account of the problems associated with
globalization

Business Ethics – Faith That Works, 2nd Edition
Corporate Governance and Ethics
TRY (FREE for 14 days), OR RENT this title: www.wileystudentchoice.com Linda
Treviño and Kate Nelson bring together a mix of theory and practice in Managing
Business Ethics: Straight Talk about How to Do It Right, 7th Edition. In this new
edition, the dynamic author team of Linda Treviño, prolific researcher and
Distinguished Professor, and Kate Nelson, Professor and longtime practitioner of
strategic organizational communications and human resources, equip students
with the pragmatic knowledge they need to identify and solve ethical dilemmas,
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understand their own and others' ethical behavior, and promote ethical behavior in
their organization. Managing Business Ethics is the perfect text to prepare students
for a range of roles in the business world--managers across business functions,
communications professionals, compliance officers, corporate counsels, human
resources managers, and senior executives.

Business Ethics Now
This cutting-edge text incorporates the latest issues and topics (including
extensive coverage of Enron and Arthur Andersen) with a straight-forward and
accurate survey of the multidisciplinary field of business ethics. DesJardins focuses
on ethical reasoning and critical analysis throughout, while integrating the
perspective of philosophy with those of management, law, economics, and public
policy.

There's No Such Thing as "Business" Ethics
This book is a study of the core issues in the field of business ethics from both an
historical and a systematic standpoint. It analyzes corporate social responsibility,
stakeholders, ethical codes, corporate cultures, and other issues. But the analysis
takes place within a framework specially designed by the author in order to
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integrate the various dimensions of present-day business ethics. This integration is
linked to an interpretation of business ethics as an organizational learning process
in the context of the social and cultural changes caused by the emergence of a
knowledge society. This approach makes it possible to adopt a focus and language,
which can simultaneously take into account ethical concerns and corporate and
organizational development. A previous version of the book (written in Catalan)
was awarded the 1998 Joan Sardà Dexeus prize for best book on corporate
economics by the Catalan Association of Economists.

Business Ethics
This book is the first to present a comprehensive framework of the theory and
practice of corporate governance and business ethics by focusing on the four
cornerstones promoted by the AACSB. Readers will quickly gain an understanding
of the main themes, perspectives, frameworks, concepts, and issues pertaining to
corporate governance and business ethics from historical, global, institutional,
commercial, best practices, and regulatory perspectives. Additionally, there is also
complete coverage of all oversight functions of corporate governance.

Business Ethics Today
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Over 30 years Ronald F. Duska has established himself as one of the leading
scholars in business ethics. This book presents Duska’s articles the years on ethics,
business ethics, teaching ethics, agency theory, postmodernism, employee rights,
and ethics in accounting and the financial services industry. These reflect his
underlying philosophical concerns and their application to real-world challenges —
a method that might be called an Aristotelian common-sense approach to ethical
decision making.

Business Ethics
Aimed both at broadening the range of theoretically-informed empirical research
on business ethics and at addressing the underlying questions regarding the
nature of business ethics research, this is a comprehensive state-of-the-art portrait
of the role of ethics in organizations.

Business Ethics
Since its inception, An Introduction to Business Ethics by Joseph DesJardins has
been a cutting-edge resource for the business ethics course. DesjardinsË unique
multidisciplinary approach offers critical analysis and integrates the perspective of
philosophy with management, law, economics, and public policy, providing a clear,
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concise, yet reasonably comprehensive introductory survey of the ethical choices
available to us in business.

The Morality of Business
Resolving Moral Issues in Business. The ethical landscape of business is constantly
changing, and the new edition of Business Ethics: Concepts and Cases has been
revised to keep pace with those changes most effecting business: accelerating
globalization, constant technological updates, proliferating of business scandals.
Business Ethics: Concepts and Cases introduces the reader to the ethical concepts
that are relevant to resolving moral issues in business; imparts the reasoning and
analytical skills needed to apply ethical concepts to business decisions; identifies
moral issues specific to a business; provides an understanding of the social,
technological, and natural environments within which moral issues in business
arise; and supplies case studies of actual moral conflicts faced by businesses.

Business Ethics
This book provides readers with a clear, straightforward writing style, an
abundance of examples, detailed real-life cases, and current data and statistics. It
aims to 1) introduce ethical concepts that are relevant to resolving moral issues in
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business, 2) develop the reasoning and analytical skills needed to apply ethical
concepts to business decisions, 3) identify the moral issues involved in the
management of specific problem areas in business, and 4) examine the social and
natural environments within which moral issues in business arise. Chapter topics
cover ethics and business, ethical principles in business, the business system,
ethics in the marketplace, ethics and the environment, the ethics of consumer
production and marketing, the ethics of job discrimination, and the individual in the
organization. For anyone in business.

Managing Ethics in Business Organizations
Hartman/DesJardins is designed to prepare the student to apply an ethical decisionmaking model, not only in this ethics course but throughout her or his business
discipline. This model teaches students ethical skills, vocabulary, and tools to apply
in everyday business decisions and throughout their business courses. The authors
speak in a sophisticated yet accessible manner while teaching the fundamentals of
business ethics. Hartman's professional background in law and her teaching
experience in the business curriculum, combined with DesJardins' background in
philosophy, results in a broad language, ideal for this approach and market. The
authors' goal is to engage the student by focusing on cases and business scenarios
that students already find interesting. Students are then asked to look at the issues
from an ethical perspective. Additionally, its focus on AACSB requirements makes
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it a comprehensive business ethics text for business school courses. The goal for
the second edition remains the same as for the first: to provide "a comprehensive
yet accessible introduction to the ethical issues arising in business." Hartman and
DesJardins have retained the focus on decision-making as well as the emphasis on
both personal and policy-level perspectives on ethics. This edition continues to
provide pedagogical support throughout the text. The most noticeable changes
involve a thorough updating of distinct items such as Reality Checks, Decision
Points, and readings to reflect new cases, examples and data.

Ethics for A-Level
Business Ethics Now 4e by Andrew W. Ghillyer provides assistance to employees
by taking a journey through the challenging world of business ethics at the ground
level of the organization rather than flying through the abstract concepts and
philosophical arguments at the treetop level. By examining issues and scenarios
that relate directly to their work environment (and their degree of autonomy in
that environment), employees can develop a clearer sense of how their corporate
code of ethics relates to operational decisions made on a daily basis.

Business Ethics, Faith that Works
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Using real examples of ethical issues in today’s workplace, BUSINESS &
PROFESSIONAL ETHICS, 8E provides readers with the strategies needed to make
the most ethical decisions possible -- no matter what the situation. By integrating
the latest information on ethics, governance scandals, legal liability, and
professional accounting and audit issues, this edition highlights the most recent
ethical issues in today's business environment. The book examines the background
and nature of the new stakeholder-support era of corporate and professional
accountability and governance with valuable insights into the effective behavior
patterns of directors, executives, and accountants. More than 120 current cases
and key readings provide an interesting, challenging, and practical learning
experience. Intriguing real-world situations equip readers with an understanding of
appropriate values, ethical pitfalls, applicable codes of conduct, and sound ethical
reasons. Important Notice: Media content referenced within the product description
or the product text may not be available in the ebook version.

An Introduction to Business Ethics
This book provides assistance to employees by taking a journey through the
challenging world of business ethics

Trends in Business and Economic Ethics
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Managing Business Ethics
In a field dominated by books that focus exclusively on the perspective of business
in large corporations or that assume that business has a moral deficiency in need
of reform, Al Gini and Alexei Marcoux offers students and business people alike a
concise guide to what everyone ought to do when doing business. Where other
books are organized topically, Gini and Marcoux look at the moral features of
business that recur across topical areas, stressing the considerations that bear on
business people whether they be corporate functionaries, principals in family
businesses, or solo entrepreneurs who do it all, end to end. They present to
students the essential concepts, ideas, and issues involved in ethics in business
and emphasize the individual acting person and what it means to have character
and integrity when doing business.

Ethics and Organizations
It is legal for CEOs to make 300 times the amount of the average worker. But is
this fair and just? Is it ethical for a customer to purchase a digital camera for the
sole purpose of using it on a ski trip and then return the item to the store
afterwards? Should companies who purchase advertising space on websites that
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offer pirated videos for download be held accountable for breaking intellectual
property laws? The world of business is fraught with ethical challenges. Some of
these are relatively straightforward, but others are complicated and require careful
reflection. While there are numerous theories to help people navigate these
dilemmas, the goal of this book is to provide a comprehensive biblical perspective
on contemporary issues in areas such as consumer behavior, management,
accounting and marketing. In Business Ethics in Biblical Perspective, Michael E.
Cafferky explores the biblical resources for moral guidance and ethical
consideration. He identifies twelve key themes in the narrative of Scripture: cosmic
conflict, creation, holiness, covenant relationships, shalom, sabbath, justice,
righteousness, truth, wisdom, loving kindness and redemption. By looking at
ethical approaches and issues through this multifaceted biblical perspective,
Cafferky helps readers appreciate the complex nature of ethical decision making,
particularly in the context of business and finance. Designed from the start with
the classroom in mind, each chapter of Business Ethics in Biblical Perspective
provides example scenarios, questions for intrapersonal and interpersonal ethical
reflection, review questions, ethical vignettes for discussion and an exploration of
the chapter material in light of the biblical themes. Additional IVP Instructor
Resources are also available.

An Introduction to Business Ethics
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Readers gain a strong understanding of the importance of business ethics,
sustainability, and stakeholder management from a strong managerial perspective
with Carroll, Brown and Buchholtz’s BUSINESS AND SOCIETY: ETHICS,
SUSTAINABILITY, AND STAKEHOLDER MANAGEMENT, 10E. Readers see, first-hand,
how the most successful business decision makers are able to balance and protect
the interests of various stakeholders, including investors, employees, consumers,
the community, and the environment. They review the importance of business
decision making particularly now, as businesses recover from a perilous financial
period. Readers are able to examine in detail the social, legal, political, and ethical
responsibilities of a business to all external and internal groups that have a stake,
or interest, in that business. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.

Business Ethics Now
Government interference in free enterprise is growing. Should they intercede in
business ethics and corporate responsibility; and if so, to what extent? The Morality
of Business: A Profession for Human Wealthcare goes beyond the utilitarian case in
discussing the various elements of business ethics, social policy, job security,
outsourcing, government regulation, stakeholder theory, advertising and property
rights.
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A Companion to Business Ethics
Since its inception An Introduction to Business Ethics, by Joseph Desjardins has
been a cutting-edge resource for the business ethics course. Desjardin's unique
approach encompasses all that an introductory business ethics course is, from a
multidisciplinary perspective. It offers critical analysis and integrated perspective
of philosophy with management, law, economics, and public policy.

Restart
Stakeholder theory is a popular framework for discussing business ethics. In this
scholarly defence of the theory, Robert Phillips examines it from the perspective of
several fields of study including strategic management, economics, moral and
political philosophy, social psychology and environmental ethics.

Business Ethics in Biblical Perspective
#1 New York Times bestselling author Gordon Korman's tale of a boy who doesn't
know who he is anymore . . . literally.

Business Ethics Now
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Ludwig Wittgenstein famously said, “Ethics is aesthetics.” It is unclear what such a
claim might mean and whether it is true. This book explores contentious issues
arising at the interface of ethics and aesthetics. The contributions reflect on the
status of aesthetic en ethical judgments, the relation of aesthetic beauty and
ethical goodness and art and character development. The book further considers
the potential role art could play in ethical analysis and in the classroom and
explores in what respects aesthetics and ethics might be intertwined and even
mutually supportive.

Business Ethics
How can you be an ethical corporate citizen in an increasingly complex, multiplestakeholder world? This is the most pressing question facing businesses today,
small and large, local and global. Business Ethics is a thorough yet accessible
exploration of the main ethical theories and how these apply to the major
stakeholders facing this question. Written from a truly international perspective
and supported by diverse and innovative learning features, this book provides the
tools and concepts necessary to understand and effectively manage ethical
challenges wherever you are in the world. 'Key Concepts' and 'Think Theory' boxes
ensure the essential ideas are straightforward to grasp but don't go unchallenged,
while 'Ethics in Action' boxes and Case Studies illustrate these ideas at play in the
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working world. Step into the shoes of a decision-maker with 'Ethical Dilemma'
boxes and hear from them first hand with new 'Practitioner Spotlight' boxes, which
feature fascinating insights from real-life practitioners on how they manage ethical
decisions and what skills they consider to be crucial to success. The fourth edition
offers a wealth of new cases and examples as well as updates of favourites from
previous editions, including features on AirBnB, TOMS, and McDonalds. Bespoke
video interviews with the practitioners from the book and new multiple-choice
questions enhance the online resources for students, while workshop and flipped
classroom activity ideas support lecturers. In addition, content has been
thoroughly updated across the book and online to reflect the latest developments
and issues surrounding corporate citizenship, globalization, and sustainability.
Award-winning, best-selling, and up-to-date; this is the textbook of choice for those
wishing to excel in business ethics. The book is supported by an extensive range of
online resources: For students: Practitioner Spotlight videos and web links
Additional Case Study web links Additional Ethics in Action web links Addition
Ethics on Screen web links Think Theory responses Film list Ethics career guide
Further reading Multiple-choice questions For lecturers: VLE content PowerPoint
slides Test bank Case bank Sample course outline Teaching notes for Case Studies
Teaching notes for Ethical Dilemmas Teaching notes for Ethics in Action features
Teaching notes for Ethics on Screen features Ideas for structured workshops

Business Ethics
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Learn to make strong business decisions with a better understanding of business
ethics, sustainability, and stakeholder management from a strong managerial
perspective. BUSINESS AND SOCIETY: ETHICS, SUSTAINABILITY, AND
STAKEHOLDER MANAGEMENT, Ninth Edition, demonstrates how the most
successful business decision makers balance and protect the interests of various
stakeholders, including investors, employees, the community, and the
environment--particularly as business recovers from a perilous financial period. The
authors effectively balance strong coverage of ethics and the stakeholder model
with an increased focus on one of business's most recent, urgent mandates:
sustainability. Coverage highlights the connection between business and the
natural, social, and financial environments, illustrating how all three must be
maintained in balance to sustain current and future generations. New actual
business cases, real applications, and today's latest business examples present
you with specific business challenges that test your values and require you to
focus your reasoning skills for ongoing success in today's workplace. Important
Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
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