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Technical Literature Abstracts
Do you want to know how a quintessentially British brand expands into the Chinese
market, how organizations incorporate social media into their communication
campaigns, or how a department store can channel its business online? What can
you learn from these practices and how could it influence your career, whether in
marketing or not? Marketing, 4th edition, will provide the skills vital to successfully
engaging with marketing across all areas of society, from dealing with skeptical
consumers, moving a business online, and deciding which pricing strategy to
adopt, through to the ethical implications of marketing to children, and being
aware of how to use social networking sites to a business advantage. In this
edition, a broader range of integrated examples and market insights within each
chapter demonstrate the relevance of theory to the practice, featuring companies
such as Porsche, Facebook, and L'Oreal. The diversity of marketing on a global
scale is showcased by examples that include advertising in the Middle East,
Soberana marketing in Panama, and LEGO's expansion into emerging markets.
Theory into practice boxes relate these examples back the theoretical frameworks,
models, and concepts outlined in the chapter, giving a fully integrated overview of
not just what marketing theory looks like in practice, but how it can be used to
promote a company's success. Video interviews with those in the industry offer a
truly unique insight into the fascinating world of a marketing practitioner. For the
fourth edition, the authors speak to a range of companies, from Withers Worldwide
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to Aston Martin, the City of London Police to Spotify, asking marketing
professionals to talk you through how they dealt with a marketing problem facing
their company. Review and discussion questions conclude each chapter, prompting
readers to examine the themes discussed in more detail and encouraging them to
engage critically with the theory. Links to seminal papers throughout each chapter
also present the opportunity to take learning further. Employing their widelypraised writing style, the authors continue to encourage you to look beyond the
classical marketing perspectives by contrasting these with the more modern
services and societal schools of thought, while new author, Sara Rosengren,
provides a fresh European perspective to the subject. The fourth edition of the bestselling Marketing, will pique your curiosity with a fascinating, contemporary, and
motivational insight into this dynamic subject. The book is accompanied by an
Online Resource Centre that features: For everyone: Practitioner Insight videos
Library of video links Worksheets For students: Author Audio Podcasts Multiple
choice questions Flashcard glossaries Employability guidance and marketing
careers insights Internet activities Research insights Web links For lecturers: VLE
content PowerPoint Slides Test bank Essay Questions Tutorial Activities Marketing
Resource Bank Pointers on Answering Discussion questions Figures and Tables
from the book Transcripts to accompany the practitioner insight videos.

Service Strategy in Action
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Real-world strategic management practice in an interactive micro-case format The
Strategy Pathfinder presents an innovative, dynamic guide to strategic thinking
and practice. Using real-world case examples from companies like Apple, the BBC,
Hyundai, LEGO, McDonalds, Nike and SpaceX to illustrate critical concepts, this
book enables readers to actively participate in real-world strategy dilemmas and
create their own solutions. Strategy Pathfinder’s ‘live’ micro-cases provoke
discussion about business models, value creation, new ventures and more, while
its complimentary instructional content introduces you to the best ‘classic’ and
new tools of strategic management. Rather than passively reproducing past and
current ideas, Strategy Pathfinder encourages strategic thinkers to learn by doing.
The book is designed to help the reader to develop a clear understanding of key
concepts while shifting your thought processes towards real strategic action and
innovation by enabling you to: Use strategy theories and frameworks to engage in
analytical and creative discussions about key strategic issues facing real
companies today Form strategic views for yourself, and test them against the
views of others Effectively make and communicate recommendations based on
solid strategic analysis that stand up to scrutiny from multiple stakeholders
Become an active producer of new strategic ideas rather than a passive receiver of
past wisdom This third edition has been updated with new chapters and cases to
reflect the latest, cutting-edge issues in strategic thinking and practice. And the
updated companion website offers students, instructors and managers more
resources to facilitate understanding, interaction and innovation. As an active
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learning experience, The Strategy Pathfinder 3rd Edition engages the reader in the
work of strategy practitioners. By arming you with the empirical research you
need, and the best strategic management theories and frameworks to better
analyse situations you're likely to encounter or already facing in your career, The
Strategy Pathfinder teaches you how to improve your strategic thinking and
practice, and develop your own strategic pathways for the future.

Fleet Owner
In today's competitive global markets, simply making a great product is not
enough. To achieve profitable growth and stand out among competitors, you must
start to strategically compete through service and innovative solutions for business
customers. Professors Christian Kowalkowski and Wolfgang Ulaga guide you how to
shift your business from a goods-centric to a service-savvy model. The authors'
proprietary twelve-step roadmap to profitable service growth will help you break
out of a narrow product-centric logic and discover how to � determine if your
company is "fit-for-service," � make the most of your existing services, �
innovate and create value-added services and customer solutions beyond your
products, � embed a true service-centric culture in your organization, � drive
change and align your service strategy with corporate goals, � transform your
product-centric sales force into a service-savvy sales organization, � design an
organizational structure that promotes service growth, and � align your interests
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with distributors and partners. Kowalkowski and Ulaga's twelve-step roadmap is
based on rigorous research and long-standing experience working with businesses.
They have worked with hundreds of managers in industrial and professional
services companies, conducted research projects, led executive workshops, and
published numerous articles in scientific and managerial journals, including
Harvard Business Review, among others. Here, they share not only their own
insights but the lessons learned from successful case studies and years of
extensive research.

Managerial Economics
The Business Book clearly and simply explains all of the key theories that have
shaped the world of business, management, and commerce. Using easy-to-follow
graphics and artworks, succinct quotations, and thoroughly accessible text, The
Business Book introduces the would-be entrepreneur and general reader alike to
the work of great commercial thinkers, leaders, and gurus. The Business Book
includes: - Almost 100 quotations from the great business thinkers and gurus Information on every facet of business management, including alternative business
models, with real life examples from the marketplace - A structure that takes the
reader through every stage of business strategy, from start-up to delivering the
goods The clear and concise summaries, graphics, and quotations in The Business
Book will help even the complete novice understand the key ideas behind business
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success.

The Strategy Pathfinder
The Phoenix Encounter Method: Lead Like Your Business Is on
Fire!
Issues for Feb. 1965-Aug. 1967 include Bulletin of the Institute of Management
Sciences.

Automotive News
Case Studies in Education: Leadership and Innovation
Commercial Carrier Journal
This updated and revised edition outlines strategies and models for how to use
technology and knowledge to improve performance, create jobs and increase
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income. It shows what skills will be required to produce, sell and manage
performance over time, and how manual jobs can contribute to reduce the
consumption of non-renewable resources.

How to Fly a Horse
Digital technology is simultaneously friend and foe: highly disruptive, yet it cannot
be ignored. Companies that fail to make use of it put themselves in the line of fire
for disintermediation or even eradication. But digital technology is also the biggest
opportunity to reposition incumbent product-making businesses by thinking about
how they conceive, make, distribute and support the next generation of goods in
the marketplace. Reinventing the Product looks at the ways traditional products
are transforming into smart connected products and ecosystem platforms at a rate
much faster than most organizations think. Eric Schaeffer and David Sovie show
how this reinvention is made possible: by AI and digital technologies, such as IoT
sensors, blockchain, advanced analytics, cloud and edge computing. They show
how to deliver truly intelligent, and potentially even autonomous, products with the
more personalized and compelling experiences that today's users, consumers and
enterprises expect.Reinventing the Product makes a stringent case for companies
to rethink their product strategy, their innovation and engineering processes, and
the entire culture to build the future generations of successful 'living products'.
Featuring case studies from global organizations such as Faurecia, Signify,
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Symmons and Haier and interviews with thought leaders and business executives
from top companies including Amazon, ABB, Tesla, Samsung and Google, this book
provides practical advice for product-making companies as they embark on, or
accelerate, their digitization journey.

Reinventing the Product
A blended learning approach to automotive engineering at levels one to three.
Produced alongside the ATT online learning resources, this textbook covers all the
theory and technology sections that students need to learn in order to pass levels
1, 2 and 3 automotive courses. It is recommended by the Institute of the Motor
Industry and is also ideal for exams run by other awarding bodies. Unlike the
current textbooks on the market though, this title takes a blended learning
approach, using interactive features that make learning more enjoyable as well as
more effective. When linked with the ATT online resources it provides a
comprehensive package that includes activities, video footage, assessments and
further reading. Information and activities are set out in sequence so as to meet
teacher and learner needs as well as qualification requirements. Tom Denton is the
leading UK automotive author with a teaching career spanning lecturer to head of
automotive engineering in a large college. His nine automotive textbooks
published since 1995 are bestsellers and led to his authoring of the Automotive
Technician Training multimedia system that is in common use in the UK, USA and
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several other countries.

Tires and Passenger Vehicle Fuel Economy
Lightweight Electric/Hybrid Vehicle Design
Profit Magic of Stock Transaction Timing
Technologies and Approaches to Reducing the Fuel Consumption of Medium- and
Heavy-Duty Vehicles evaluates various technologies and methods that could
improve the fuel economy of medium- and heavy-duty vehicles, such as tractortrailers, transit buses, and work trucks. The book also recommends approaches
that federal agencies could use to regulate these vehicles' fuel consumption.
Currently there are no fuel consumption standards for such vehicles, which
account for about 26 percent of the transportation fuel used in the U.S. The milesper-gallon measure used to regulate the fuel economy of passenger cars. is not
appropriate for medium- and heavy-duty vehicles, which are designed above all to
carry loads efficiently. Instead, any regulation of medium- and heavy-duty vehicles
should use a metric that reflects the efficiency with which a vehicle moves goods
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or passengers, such as gallons per ton-mile, a unit that reflects the amount of fuel
a vehicle would use to carry a ton of goods one mile. This is called load-specific
fuel consumption (LSFC). The book estimates the improvements that various
technologies could achieve over the next decade in seven vehicle types. For
example, using advanced diesel engines in tractor-trailers could lower their fuel
consumption by up to 20 percent by 2020, and improved aerodynamics could yield
an 11 percent reduction. Hybrid powertrains could lower the fuel consumption of
vehicles that stop frequently, such as garbage trucks and transit buses, by as
much 35 percent in the same time frame.

Designing Sustainable Technologies, Products and Policies
New Supply Chain Agenda
Who Really Made Your Car?
Most innovations in the car industry are based on software and electronics, and IT
will soon constitute the major production cost factor. It seems almost certain that
embedded IT security will be crucial for the next generation of applications. Yet
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whereas software safety has become a relatively well-established field, the
protection of automotive IT systems against manipulation or intrusion has only
recently started to emerge. Lemke, Paar, and Wolf collect in this volume a state-ofthe-art overview on all aspects relevant for IT security in automotive applications.
After an introductory chapter written by the editors themselves, the contributions
from experienced experts of different disciplines are structured into three parts.
"Security in the Automotive Domain" describes applications for which IT security is
crucial, like immobilizers, tachographs, and software updates. "Embedded Security
Technologies" details security technologies relevant for automotive applications,
e.g., symmetric and asymmetric cryptography, and wireless security. "Business
Aspects of IT Systems in Cars" shows the need for embedded security in novel
applications like location-based navigation systems and personalization. The first
book in this area of fast-growing economic and scientific importance, it is
indispensable for both researchers in software or embedded security and
professionals in the automotive industry.

Embedded Security in Cars
Monetizing Innovation
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This open access book provides insight into the implementation of Life Cycle
approaches along the entire business value chain, supporting environmental, social
and economic sustainability related to the development of industrial technologies,
products, services and policies; and the development and management of smart
agricultural systems, smart mobility systems, urban infrastructures and energy for
the built environment. The book is based on papers presented at the 8th
International Life Cycle Management Conference that took place from September
3-6, 2017 in Luxembourg, and which was organized by the Luxembourg Institute of
Science and Technology (LIST) and the University of Luxembourg in the framework
of the LCM Conference Series.

Waste to Wealth
During the last thirty years, a wide range of product companies throughout the
Western economies have considered moving into or setting up service businesses.
Some have rejected the idea after careful consideration, some have wandered into
competitive services without any real idea of what is involved and others have
deliberately executed a carefully considered strategic manoeuvre. Included in this
debate are some of the most famous business names in the western world: Unisys,
Ericsson, Michelin, Nokia and HP. For IBM it was Lou Gerstener’s ‘big bet’; at GE it
was one of former CEO Jack Welch’s ‘four major strategies’ and, at General Motors,
the financial services arm was its most profitable business for many years. Yet very
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little has been published on this profound transition. As a result, myths and idiocies
abound. Some routinely claim that the ‘evolution from products through services to
solutions’ is inevitable. Others think that manufacturing is being outsourced to
China and India while American or European teenagers face a career in hamburger
stalls. The truth is much more fascinating. To succeed in a service business, most
functions of a product company need to change. Operations, management,
recruitment, finance, sales, new product development and marketing must all be
adjusted. So the move into service therefore involves huge risk caused by
disruptive and radical change. What has pushed realistic business people in such
widely different industrial sectors to take so large a risk? Does their experience
contain lessons or warnings for others? Is the trend likely to continue and affect
other parts of the world as their economies develop? Will India, China or other
developing economies need to learn how to export service once their
manufacturing industries mature? Written by a successful businessman who has
been at the heart of these changes in several companies and, with case studies
from companies like IBM, Unilever, BT, Michelin, Ericsson and Nokia, this book
explores the experience of those who have made the transition; and some who
have resisted it. It covers in depth subjects such as: strategic focus, change
management, service operations, branding a service business, service sales and
service marketing. It is the first major work on this subject. "This book is a ‘must
read’ for those considering the plunge into service growth and innovation. Even
those companies that have already taken the plunge will gain fresh perspective"
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—Jim Spohrer, Director, IBM Almaden Research Centre, USA "Laurie Young details
in very practical ways the reasons and methodologies for change … I would
recommend this book to every one of my customers." —Douglas Morse, Managing
Principal for the Services Transformation and Innovation Group LLC "I am thrilled
with the publication of this much needed book. In my work with businesses around
the globe, I find that grappling with the challenge of transforming a company from
products to services is a compelling priority for increasing numbers of firms."
—Stephen W. Brown, PhD, Carson Chair, Professor and Executive Director, Center
for Services Leadership, W. P. Carey School of Business, Arizona State University

Automotive Engineering International
Managerial economics, meaning the application of economic methods in the
managerial decision-making process, is a fundamental part of any business or
management course. This textbook covers all the main aspects of managerial
economics: the theory of the firm; demand theory and estimation; production and
cost theory and estimation; market structure and pricing; game theory; investment
analysis and government policy. It includes numerous and extensive case studies,
as well as review questions and problem-solving sections at the end of each
chapter. Nick Wilkinson adopts a user-friendly problem-solving approach which
takes the reader in gradual steps from simple problems through increasingly
difficult material to complex case studies, providing an understanding of how the
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relevant principles can be applied to real-life situations involving managerial
decision-making. This book will be invaluable to business and economics students
at both undergraduate and graduate levels who have a basic training in calculus
and quantitative methods.

The Wide Lens
Strategic Management: Text and Cases, 2nd Edition, by Dess/Lumpkin/Eisner is
both readable and rigorous - written for today’s student. A rocket-ship in its first
edition, the revision continues to provide solid treatment of traditional topics in
strategic management, as well as contemporary topics like entrepreneurship,
knowledge management, and internet strategies. The prestigious author team
understands the importance of thorough, modern concepts illustrated by rich,
relevant and teachable cases. The new case selections emphasize variety,
currency, and familiar company names. The cases are up-to-date in terms of both
financial data and strategic issues. This group of cases gives both instructors and
students unparalleled quality and variety. Based on consistent reviewer feedback,
these selections combine comprehensive and shorter length cases about well
known companies.

Marketing
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This book identifies and addresses the seven transformation journeys that are
reshaping corporations today. It integrates and builds on the collective experience
and learning of IMD’s professors, who work directly with many organizations
around the world and observe their transformation struggles at close range. By
taking a holistic and interdisciplinary view of how organizations are transforming
themselves, IMD’s faculty accompany global executives - as individuals and as
leaders of global corporations - on their transformation journeys.

The Commercial Motor
Is your company delivering products to customers at the right time, place, and
price—with the best possible availability and lowest possible cost and working
capital? If not, you’re probably alienating your customers and suppliers, eroding
shareholder value, and losing control of your fixed costs. These dangerous
mistakes can put you out of business. In The New Supply Chain Agenda, Reuben
Slone, J. Paul Dittmann, and John Mentzer explain how to reinvent your supply
chain to avoid those errors—and turn your supply chain into a competitive weapon
that produces unprecedented economic profit for your firm. Drawing on a wealth of
company examples, the authors show how to activate the five levers of supply
chain excellence: • Putting the right people with the right skills in the right jobs •
Leveraging supply chain technologies such as system optimization and visibility
tools • Eliminating cross-functional disconnects, including SKU proliferation •
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Collaborating with suppliers and customers to generate a seamless flow of
information and supply chain improvements • Managing supply chain projects
skillfully Apply the steps in this book, and you build a supply chain that delivers as
it should—without leaving money on the table.

Motor World Wholesale
Delve into industrial digital transformation and learn how to implement modern
business strategies powered by digital technologies as well as organization and
cultural optimization Key Features Identify potential industry disruptors from
various business domains and emerging technologies Leverage existing resources
to identify new avenues for generating digital revenue Boost digital transformation
with cloud computing, big data, artificial intelligence (AI), and the Internet of
Things (IoT) Book Description Digital transformation requires the ability to identify
opportunities across industries and apply the right technologies and tools to
achieve results. This book is divided into two parts with the first covering what
digital transformation is and why it is important. The second part focuses on how
digital transformation works. After an introduction to digital transformation, you
will explore the transformation journey in logical steps and understand how to
build business cases and create productivity benefit statements. Next, you'll delve
into advanced topics relating to overcoming various challenges. Later, the book
will take you through case studies in both private and public sector organizations.
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You'll explore private sector organizations such as industrial and hi-tech
manufacturing in detail and get to grips with public sector organizations by
learning how transformation can be achieved on a global scale and how the
resident experience can be improved. In addition to this, you will understand the
role of artificial intelligence, machine learning and deep learning in digital
transformation. Finally, you'll discover how to create a playbook that can ensure
success in digital transformation. By the end of this book, you'll be well-versed with
industrial digital transformation and be able to apply your skills in the real world.
What you will learn Get up to speed with digital transformation and its important
aspects Explore the skills that are needed to execute the transformation Focus on
the concepts of Digital Thread and Digital Twin Understand how to leverage the
ecosystem for successful transformation Get to grips with various case studies
spanning industries in both private and public sectors Discover how to execute
transformation at a global scale Find out how AI delivers value in the
transformation journey Who this book is for This book is for IT leaders, digital
strategy leaders, line-of-business leaders, solution architects, and IT business
partners looking for digital transformation opportunities within their organizations.
Professionals from service and management consulting firms will also find this
book useful. Basic knowledge of enterprise IT and some intermediate knowledge of
identifying digital revenue streams or internal transformation opportunities are
required to get started with this book.
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The Auto
How can great companies do everything right - identify real customer needs,
deliver excellent innovations, beat their competitors to market - and still fail? The
sad truth is that many companies fail because they focus too intensely on their
own innovations, and then neglect the innovation ecosystems on which their
success depends. In our increasingly interdependent world, winning requires more
than just delivering on your own promises. It means ensuring that a host of
partners -some visible, some hidden- deliver on their promises, too. In The Wide
Lens, innovation expert Ron Adner draws on over a decade of research and field
testing to take you on far ranging journeys from Kenya to California, from transport
to telecommunications, to reveal the hidden structure of success in a world of
interdependence. A riveting study that offers a new perspective on triumphs like
Amazon's e-book strategy and Apple's path to market dominance; monumental
failures like Michelin with run-flat tires and Pfizer with inhalable insulin; and still
unresolved issues like electric cars and electronic health records, The Wide Lens
offers a powerful new set of frameworks and tools that will multiply your odds of
innovation success. The Wide Lens will change the way you see, the way you think
- and the way you win.

Changing Consumer Behaviour Through Eco-efficient Services
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Management Science
Automotive Technician Training: Theory
As a technology pioneer at MIT and as the leader of three successful start-ups,
Kevin Ashton experienced firsthand the all-consuming challenge of creating
something new. Now, in a tour-de-force narrative twenty years in the making,
Ashton leads us on a journey through humanity’s greatest creations to uncover the
surprising truth behind who creates and how they do it. From the
crystallographer’s laboratory where the secrets of DNA were first revealed by a
long forgotten woman, to the electromagnetic chamber where the stealth bomber
was born on a twenty-five-cent bet, to the Ohio bicycle shop where the Wright
brothers set out to “fly a horse,” Ashton showcases the seemingly unremarkable
individuals, gradual steps, multiple failures, and countless ordinary and usually
uncredited acts that lead to our most astounding breakthroughs. Creators, he
shows, apply in particular ways the everyday, ordinary thinking of which we are all
capable, taking thousands of small steps and working in an endless loop of
problem and solution. He examines why innovators meet resistance and how they
overcome it, why most organizations stifle creative people, and how the most
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creative organizations work. Drawing on examples from art, science, business, and
invention, from Mozart to the Muppets, Archimedes to Apple, Kandinsky to a can of
Coke, How to Fly a Horse is a passionate and immensely rewarding exploration of
how “new” comes to be.

Strategic Management
An updated edition of the classic reference on the dynamics of road and off-road
vehicles As we enter a new millennium, the vehicle industry faces greater
challenges than ever before as it strives to meet the increasing demand for safer,
environmentally friendlier, more energy efficient, and lower emissions products.
Theory of Ground Vehicles, Third Edition gives aspiring and practicing engineers a
fundamental understanding of the critical factors affecting the performance,
handling, and ride essential to the development and design of ground vehicles that
meet these requirements. As in previous editions, this book focuses on applying
engineering principles to the analysis of vehicle behavior. A large number of
practical examples and problems are included throughout to help readers bridge
the gap between theory and practice. Covering a wide range of topics concerning
the dynamics of road and off-road vehicles, this Third Edition is filled with up-todate information, including: * The Magic Formula for characterizing pneumatic tire
behavior from test data for vehicle handling simulations * Computer-aided
methods for performance and design evaluation of off-road vehicles, based on the
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author's own research * Updated data on road vehicle transmissions and operating
fuel economy * Fundamentals of road vehicle stability control * Optimization of the
performance of four-wheel-drive off-road vehicles and experimental substantiation,
based on the author's own investigations * A new theory on skid-steering of
tracked vehicles, developed by the author.

Theory of Ground Vehicles
This book offers a comprehensive look at an industry that plays a growing role in
motor vehicle production in the United States.

The Business Book
Surprising rules for successful monetization Innovation is the most important driver
of growth. Today, more than ever, companies need to innovate to survive. But
successful innovation—measured in dollars and cents—is a very hard target to hit.
Companies obsess over being creative and innovative and spend significant time
and expense in designing and building products, yet struggle to monetize them:
72% of innovations fail to meet their financial targets—or fail entirely. Many
companies have come to accept that a high failure rate, and the billions of dollars
lost annually, is just the cost of doing business. Monetizing Innovations argues that
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this is tragic, wasteful, and wrong. Radically improving the odds that your
innovation will succeed is just a matter of removing the guesswork. That happens
when you put customer demand and willingness to pay in the driver seat—when
you design the product around the price. It’s a new paradigm, and that opens the
door to true game change: You can stop hoping to monetize, and start knowing
that you will. The authors at Simon Kucher know what they’re talking about. As the
world’s premier pricing and monetization consulting services company, with 800
professionals in 30 cities around the globe, they have helped clients ranging from
massive pharmaceuticals to fast-growing startups find success. In Monetizing
Innovation, they distil the lessons of thirty years and over 10,000 projects into a
practical, nine-step approach. Whether you are a CEO, executive leadership, or
part of the team responsible for innovation and new product development, this
book is for you, with special sections and checklist-driven summaries to make
monetizing innovation part of your company’s DNA. Illustrative case studies show
how some of the world’s best innovative companies like LinkedIn, Uber, Porsche,
Optimizely, Draeger, Swarovski and big pharmaceutical companies have used
principles outlined in this book. A direct challenge to the status quo “spray and
pray” style of innovation, Monetizing Innovation presents a practical approach that
can be adopted by any organization, in any industry. Most monetizing innovation
failure point home. Now more than ever, companies must rethink the practices
that have lost countless billions of dollars. Monetizing Innovation presents a new
way forward, and a clear promise: Go from hope to certainty.
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Promoting and Marketing Events
Quest
Industrial Digital Transformation
This accessible book introduces students to the theories, concepts and skills
required to promote an event successfully. To promote an event effectively it is
essential to understand marketing, but it is also important to recognise that it is
not just consumers who are the audience: other publics who may not necessarily
attend can have a fundamental effect on the success of an event as well. Uniquely
therefore, this book covers two related themes: marketing and public relations in
an events context. This will offer events planners a comprehensive guide on how to
promote events to a range of audiences, and on how to use this to manage an
event’s long-term reputation. The book focuses on core marketing and PR current
theory specifically relevant to the events industry and introduces topics such as
marketing strategy, the consumer, marketing PR and how to use the internet to
promote events. It integrates a range of international case studies from small-scale
events to mega-events to help show how theory can be applied in practice. It
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further includes inserts of interviews with practitioners in the field, to offer insight
into the realities of event communication and to show how to overcome potential
pitfalls. Learning outcomes, discussion questions and further reading suggestions
are included to aid navigation throughout the book, spur critical thinking and
further students’ knowledge. The book is essential reading for all students studying
Events Management, and provides valuable reading for students, academics and
practitioners interested in marketing and public relations in general.

The Performance Economy
Waste to Wealth proves that 'green' and 'growth' need not be binary alternatives.
The book examines five new business models that provide circular growth from
deploying sustainable resources to the sharing economy before setting out what
business leaders need to do to implement the models successfully.

Technologies and Approaches to Reducing the Fuel
Consumption of Medium- and Heavy-Duty Vehicles
Prairie Farmer
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Lightweight Electric/Hybrid Vehicle Design, covers the particular automotive design
approach required for hybrid/electrical drive vehicles. There is currently huge
investment world-wide in electric vehicle propulsion, driven by concern for
pollution control and depleting oil resources. The radically different design
demands of these new vehicles requires a completely new approach that is
covered comprehensively in this book. The book explores the rather dramatic
departures in structural configuration necessary for purpose-designed electric
vehicle including weight removal in the mechanical systems. It also provides a
comprehensive review of the design process in the electric hybrid drive and energy
storage systems. Ideal for automotive engineering students and professionals
Lightweight Electric/Hybrid Vehicle Design provides a complete introduction to this
important new sector of the industry. comprehensive coverage of all design
aspects of electric/hybrid cars in a single volume packed with case studies and
applications in-depth treatment written in a text book style (rather than a
theoretical specialist text style)

The Road Way
A radical new leadership strategy to transform business as we know it—from a
dream team of INSEAD professors and mega-bestselling author Ram Charan The
business landscape is littered with the wreckage of companies that crashed and
burned when an apocalypse came—in the shape of new competitive technologies,
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upstart entrants, demographic shifts, and new world orders. Who can feel safe in
firestorm change? The authors of The Phoenix Encounter Method don’t advise
safety. In fact, their method of leadership thinking requires you to imagine burning
your business to the ground—throwing yourself into a firestorm change—and
turning the upheaval to your organization’s advantage. It can then rise, phoenixlike, from the ashes, stronger and more powerful than ever. Written with a sense of
urgency and purposefully radical provocation, The Phoenix Encounter Method
represents the forward thinking of legendary business guru Ram Charan and
professors from the senior global leadership program of INSEAD, one of the world’s
top graduate business schools. The resulting methodology, based on analysis of
thousands of articles, studies, reports, and academic and business practice, was
field tested in real-life Phoenix Encounters conducted with more than fifteen
hundred senior executives—from startups and family businesses to legacy
companies—representing a broad range of industry and sectors in both developed
and developing economies. Whatever your sector or industry, if you’re responsible
for your organization’s ability to use change as a transformative opportunity, you’ll
appreciate the dramatic impact The Phoenix Encounter Method will have on you,
your leadership, and your organization.
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