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Electronic Commerce
This concise, reader-friendly, introductory healthcare management text covers a
wide variety of healthcare settings, from hospitals to nursing homes and clinics.
Filled with examples to engage the reader’s imagination, the important issues in
healthcare management, such as ethics, cost management, strategic planning and
marketing, information technology, and human resources, are all thoroughly
covered.

E-Commerce 2015, Global Edition
This is a multidisciplinary textbook on social commerce by leading authors of ecommerce and e-marketing textbooks, with contributions by several industry
experts. It is effectively the first true textbook on this topic and can be used in one
of the following ways: Textbook for a standalone elective course at the
undergraduate or graduate levels (including MBA and executive MBA programs)
Supplementary text in marketing, management or Information Systems disciplines
Training courses in industry Support resources for researchers and practitioners in
the fields of marketing, management and information management The book
examines the latest trends in e-commerce, including social businesses, social
networking, social collaboration, innovations and mobility. Individual chapters
cover tools and platforms for social commerce; supporting theories and concepts;
marketing communications; customer engagement and metrics; social shopping;
social customer service and CRM contents; the social enterprise; innovative
applications; strategy and performance management; and implementing social
commerce systems. Each chapter also includes a real-world example as an
opening case; application cases and examples; exhibits; a chapter summary;
review questions and end-of-chapter exercises. The book also includes a glossary
and key terms, as well as supplementary materials that include PowerPoint lecture
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notes, an Instructor’s Manual, a test bank and five online tutorials.

Web Programming and Internet Technologies
Statistical analysis is essential to business decision-making and management, but
the underlying theory of data collection, organization and analysis is one of the
most challenging topics for business students and practitioners. This user-friendly
text and CD-ROM package will help you to develop strong skills in presenting and
interpreting statistical information in a business or management environment.
Based entirely on using Microsoft Excel rather than more complicated applications,
it includes a clear guide to using Excel with the key functions employed in the
book, a glossary of terms and equations, plus a section specifically for those
readers who feel rusty in basic maths. Each chapter has worked examples and
explanations to illustrate the use of statistics in real life scenarios, with databases
for the worked examples, cases and answers on the accompanying CD-ROM.

Introduction to Sociology 2e
This is a complete update of the best-selling undergraduate textbook on Electronic
Commerce (EC). New to this 4th Edition is the addition of material on Social
Commerce (two chapters); a new tutorial on the major EC support technologies,
including cloud computing, RFID, and EDI; ten new learning outcomes; and video
exercises added to most chapters. Wherever appropriate, material on Social
Commerce has been added to existing chapters. Supplementary material includes
an Instructor’s Manual; Test Bank questions for each chapter; Powerpoint Lecture
Notes; and a Companion Website that includes EC support technologies as well as
online files. The book is organized into 12 chapters grouped into 6 parts. Part 1 is
an Introduction to E-Commerce and E-Marketplaces. Part 2 focuses on EC
Applications, while Part 3 looks at Emerging EC Platforms, with two new chapters
on Social Commerce and Enterprise Social Networks. Part 4 examines EC Support
Services, and Part 5 looks at E-Commerce Strategy and Implementation. Part 6 is a
collection of online tutorials on Launching Online Businesses and EC Projects, with
tutorials focusing on e-CRM; EC Technology; Business Intelligence, including Data-,
Text-, and Web Mining; E-Collaboration; and Competition in Cyberspace. the
following="" tutorials="" are="" not="" related="" to="" any="" specific=""
chapter.="" they="" cover="" the="" essentials="" ec="" technologies="" and=""
provide="" a="" guide="" relevant="" resources.="" p

Social Commerce
"E-Commerce 2015"" is intended for use in undergraduate and graduate ecommerce courses in any business discipline. "" ""The market-leading text for ecommerce "This comprehensive, market-leading text emphasizes the three major
driving forces behind e-commerce--technology change, business development, and
social issues--to provide a coherent conceptual framework for understanding the
field. Teaching and Learning ExperienceThis program will provide a better teaching
and learning experience--for both instructors and students.Comprehensive
Coverage Facilitates Understanding of the E-Commerce Field: In-depth coverage of
technology change, business development, and social issues gives readers a solid
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framework for understanding e-commerce.Pedagogical Aids Help Readers See
Concepts in Action: Infographics, projects, and real-world case studies help readers
see how the topics covered in the book work in practice.

Exploring Business
A self study exam preparatory guide for financial technical analysis certifications
Written by the course director and owner of www.tradermasterclass.com, a leading
source of live and online courses in trading, technical analysis, and money
management, A Handbook of Technical Analysis: The Practitioner's Comprehensive
Guide to Technical Analysis is the first financial technical analysis examination
preparatory book in the market. It is appropriate for students taking IFTA CFTe
Level I and II (US), STA Diploma (UK), Dip TA (Aus), and MTA CMT Level I, II, and III
exams in financial technical analysis, as well as for students in undergraduate,
graduate, or MBA courses. The book is also an excellent resource for serious
traders and technical analysts, and includes a chapter dedicated to advanced
money management techniques. This chapter helps complete a student's
education and also provides indispensable knowledge for FOREX, bond, stock,
futures, CFD, and option traders. Learn the definitions, concepts, application,
integration, and execution of technical-based trading tools and approaches
Integrate innovative techniques for pinpointing and handling market reversals
Understand trading mechanisms and advanced money management techniques
Examine the weaknesses of popular technical approaches and find more effective
solutions The book allows readers to test their current knowledge and then check
their learning with end-of-chapter test questions that span essays, multiple choice,
and chart-based annotation exercises. This handbook is an essential resource for
students, instructors, and practitioners in the field. Alongside the handbook, the
author will also publish two full exam preparatory workbooks and a bonus online
Q&A Test bank built around the most popular professional examinations in financial
technical analysis.

Introduction to Electronic Commerce
Research Methods in Education introduces research methods as an integrated set
of techniques for investigating questions about the educational world. This lively,
innovative text helps students connect technique and substance, appreciate the
value of both qualitative and quantitative methodologies, and make ethical
research decisions. It weaves actual research "stories" into the presentation of
research topics, and it emphasizes validity, authenticity, and practical significance
as overarching research goals. The text is divided into three sections: Foundations
of Research (5 chapters), Research Design and Data Collection (7 chapters), and
Analyzing and Reporting Data (3 chapters). This tripartite conceptual framework
honors traditional quantitative approaches while reflecting the growing popularity
of qualitative studies, mixed method designs, and school-based techniques. This
approach provides a comprehensive, conceptually unified, and well-written
introduction to the exciting but complex field of educational research.

Contemporary Business and Online Commerce Law
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Public Administration and Information Technology provides a foundational
overview of the impact of information technology (IT) on modern public
organizations. The focus is on what public managers need to know about managing
IT to create more efficient, effective, and transparent organizations. This book is
unique in that it provides a concise introduction to the subject area and leaves
students with a broad perspective on the most important issues. Other books in
the field either examine e-government, or are large reference volumes that are not
easily accessible to most students. This textbook shows the practical application of
IT to the most important areas of public administration. Public Administration and
Information Technology is ideal for use in traditional public administration courses
on IT as well as management information systems courses in schools of business.
Divided into 3 parts, the book covers: - Public Organizations and Information
Technology I- nformation Technology, Evaluation, and Resource Management Emerging Issues in for Public Managers

Principles of Management
Electronic Commerce is a complete introduction to the world of electronic
commerce, including balanced coverage of technical and business topics. Case
studies and plentiful business examples complement conceptual coverage to
provide a real-world context. Implementation strategies are analyzed, using
examples of both successful and unsuccessful implementations.

The Little SAS Book
The most comprehensive research-based text on family violence – now more
accessible and visually inviting than ever before Streamlined and updated
throughout with state-of-the-art information, this Third Edition of the authors'
bestselling book gives readers an accessible introduction to the methodology,
etiology, prevalence, treatment, and prevention of family violence. Research from
experts in the fields of psychology, sociology, criminology, and social welfare
informs the book's broad coverage of current viewpoints and debates within the
field. Organized chronologically, chapters cover child physical, sexual, and
emotional abuse; abused and abusive adolescents; courtship violence and date
rape; spouse abuse, battered women, and batterers; and elder abuse.

Religion Today
Throughout the book, theoretical foundations necessary for understanding
Electronic Commerce (EC) are presented, ranging from consumer behavior to the
economic theory of competition. Furthermore, this book presents the most current
topics relating to EC as described by a diversified team of experts in a variety of
fields, including a senior vice president of an e-commerce-related company. The
authors provide website resources, numerous exercises, and extensive references
to supplement the theoretical presentations. At the end of each chapter, a list of
online resources with links to the websites is also provided. Additionally, extensive,
vivid examples from large corporations, small businesses from different industries,
and services, governments, and nonprofit agencies from all over the world make
concepts come alive in Electronic Commerce. These examples, which were
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collected by both academicians and practitioners, show the reader the capabilities
of EC, its cost and justification, and the innovative ways corporations are using EC
in their operations. In this edition (previous editions published by Pearson/Prentice
Hall), the authors bring forth the latest trends in e-commerce, including social
businesses, social networking, social collaboration, innovations, and mobility.

Introduction to Business
For undergraduate and MBA-level Enterprise Systems courses. An approach to
understanding and implementing ERP systems for success in today’s organizations.
Motiwalla teaches students the components of an ERP system, and the process of
implementing ERP systems within a corporation to increase the overall success of
the organization. This text also places major importance on the strategic role of
ERP systems in providing a platform for improved business operations and
productivity. The second edition reflects the nature of today’s enterprise systems.

Business Ethics
The 11th Edition of COLLEGE ACCOUNTING maintains its dedicated emphasis on
the significance of the College Accounting course as true groundwork for students'
future classes, jobs, and careers. This text builds student skills in the areas of
accounting knowledge, technology, communication, ethics, and critical thinking,
providing students the skills needed to be successful in life and work. With a focus
on small business, College Accounting 11e, provides real-world context that keeps
chapter content relevant and vital. You can now assign, grade, and assess your
students' progress quickly and easily with CengageNow for College Accounting,
11e. End-of-chapter materials are available online, and your students can test their
mastery of new concepts via a personalized study plan. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.

Introduction to Psychology
Quantitative Methods for Business (Book Only)
This text blends traditional introductory physics topics with an emphasis on human
applications and an expanded coverage of modern physics topics, such as the
existence of atoms and the conversion of mass into energy. Topical coverage is
combined with the author's lively, conversational writing style, innovative features,
the direct and clear manner of presentation, and the emphasis on problem solving
and practical applications.

Family Violence Across the Lifespan
Previous ed.: published as Introduction to e-commerce. 2003.

Introduction to Health Care Management
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Electronic Commerce
Now in its second edition, this book focuses on practical algorithms for mining data
from even the largest datasets.

The Handbook of Technical Analysis + Test Bank
"This book is designed to help students organize their thinking about psychology at
a conceptual level. The focus on behaviour and empiricism has produced a text
that is better organized, has fewer chapters, and is somewhat shorter than many
of the leading books. The beginning of each section includes learning objectives;
throughout the body of each section are key terms in bold followed by their
definitions in italics; key takeaways, and exercises and critical thinking activities
end each section"--BCcampus website.

Statistics for Business
Understanding The Vast And Expanding Field of E-Commerce Laudon's ECommerce 2016: Business, Technology, Society emphasizes three driving forces
behind the expanding field of e-commerce: technology change, business
development, and social issues. A conceptual framework uses the templates of
many modern-day companies to further demonstrate the differences and
complexities in e-commerce today. An in-depth investigation of companies such as
Uber, Pinterest, and Apple kick-off the course while preparing you for real-life
scenarios. In the Twelfth Edition, Laudon and Traver add new or update existing
case studies to match developments in the e-commerce field as they exist in
today's tech world. They built in additional video cases for each chapter, making
the material even more accessible as you prepare for future in business.

Electronic Commerce
Introductory Business Statistics is designed to meet the scope and sequence
requirements of the one-semester statistics course for business, economics, and
related majors. Core statistical concepts and skills have been augmented with
practical business examples, scenarios, and exercises. The result is a meaningful
understanding of the discipline, which will serve students in their business careers
and real-world experiences.

College Physics
Alfred Marshall, Principles of Economics (1890) – Founder of Modern (Neo-classical)
Economics. His book Principles of Economics was the dominant textbook in
economics for a long time and it is considered to be his seminal work.

Mining of Massive Datasets
E-Business, 8e, International Edition covers emerging online technologies and
trends and their influence on the electronic commerce marketplace.
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Psychology 2e
Develop a strong conceptual understanding of the role that quantitative methods
play in today's decision-making process. Written for the non-mathematician, this
applications-oriented text introduces today's many quantitative methods, how they
work, and how decision makers can most effectively apply and interpret data. A
strong managerial orientation motivates while actual examples illustrate situations
where quantitative methods make a difference in decision making. A strong
Problem-Scenario Approach helps you understand and apply mathematical
concepts. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.

Public Administration and Information Technology
Electronic Commerce Management for Business Activities and Global Enterprises:
Competitive Advantages is written as an e-commerce textbook for undergraduate
and graduate students in various business programs, including information
systems, marketing, computer science, and MBA. In addition to serving as a
textbook in e-commerce, this book also provides an excellent repository for
instructors, researchers, and industry practitioners for their research ideas,
theories, and practical experiences. In addition to regular topics traditionally
taught in the classroom, this textbook addresses the many new emerging ideas
and applications and presents tools and techniques in all aspects of e-commerce
development and management in the global economy.

Introduction to Electronic Commerce and Social Commerce
Web Programming and Internet Technologies: An E-Commerce Approach is written
for the one-term web programming course for first or second year students. I
features a hands-on learning approach where students are provided with
information on a need to know basis. The text provides a running case study
throughout, and students then take the topics taught in each chapter and apply
them to the development of an e-commerce website. At the end of the text
students will have a fully functional e-commerce site!

E-Commerce 2016
Electronic Commerce 2018
Describing what electronic commerce is, how it is being conducted and managed,
and what the major opportunities, limitations, issues and risks are, this book should
be of interest to managers and professionals in the business world.

Customer Relationship Management
Published by OpenStax College, U.S. History covers the breadth of the
chronological history of the United States and also provides the necessary depth to
ensure the course is manageable for instructors and students alike. U.S. History is
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designed to meet the scope and sequence requirements of most courses. The
authors introduce key forces and major developments that together form the
American experience, with particular attention paid to considering issues of race,
class and gender. The text provides a balanced approach to U.S. history,
considering the people, events and ideas that have shaped the United States from
both the top down (politics, economics, diplomacy) and bottom up (eyewitness
accounts, lived experience).

College Accounting, Chapters 1-24
Introduction to Business covers the scope and sequence of most introductory
business courses. The book provides detailed explanations in the context of core
themes such as customer satisfaction, ethics, entrepreneurship, global business,
and managing change. Introduction to Business includes hundreds of current
business examples from a range of industries and geographic locations, which
feature a variety of individuals. The outcome is a balanced approach to the theory
and application of business concepts, with attention to the knowledge and skills
necessary for student success in this course and beyond.

Electronic Commerce: A Managerial Perspective 2006, 4/E
Enterprise Systems for Management: Pearson New
International Edition
This book balances the behavioral and database aspects of customer relationship
management, providing students with a comprehensive introduction to an often
overlooked, but important aspect of marketing strategy. Baran and Galka deliver a
book that helps students understand how an enhanced customer relationship
strategy can differentiate an organization in a highly competitive marketplace. This
edition has several new features: Updates that take into account the latest
research and changes in organizational dynamics, business-to-business
relationships, social media, database management, and technology advances that
impact CRM New material on big data and the use of mobile technology An
overhaul of the social networking chapter, reflecting the true state of this dynamic
aspect of customer relationship management today A broader discussion of the
relationship between CRM and the marketing function, as well as its implications
for the organization as a whole Cutting edge examples and images to keep readers
engaged and interested A complete typology of marketing strategies to be used in
the CRM strategy cycle: acquisition, retention, and win-back of customers With
chapter summaries, key terms, questions, exercises, and cases, this book will truly
appeal to upper-level students of customer relationship management. Online
resources, including PowerPoint slides, an instructor’s manual, and test bank,
provide instructors with everything they need for a comprehensive course in
customer relationship management.

U.S. History
Principles of Management is designed to meet the scope and sequence
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requirements of the introductory course on management. This is a traditional
approach to management using the leading, planning, organizing, and controlling
approach. Management is a broad business discipline, and the Principles of
Management course covers many management areas such as human resource
management and strategic management, as well behavioral areas such as
motivation. No one individual can be an expert in all areas of management, so an
additional benefit of this text is that specialists in a variety of areas have authored
individual chapters.

Introductory Business Statistics
Introduction to Sociology 2e adheres to the scope and sequence of a typical, onesemester introductory sociology course. It offers comprehensive coverage of core
concepts, foundational scholars, and emerging theories, which are supported by a
wealth of engaging learning materials. The textbook presents detailed section
reviews with rich questions, discussions that help students apply their knowledge,
and features that draw learners into the discipline in meaningful ways. The second
edition retains the book's conceptual organization, aligning to most courses, and
has been significantly updated to reflect the latest research and provide examples
most relevant to today's students. In order to help instructors transition to the
revised version, the 2e changes are described within the preface. The images in
this textbook are grayscale. Authors include: Heather Griffiths, Nathan Keirns, Eric
Strayer, Susan Cody-Rydzewski, Gail Scaramuzzo, Tommy Sadler, Sally Vyain, Jeff
Bry, Faye Jones

Electronic Commerce Management for Business Activities and
Global Enterprises: Competitive Advantages
Valuation is a topic that is extensively covered in business degree programs
throughout the country. Damodaran's revisions to "Investment Valuation" are an
addition to the needs of these programs.

International Business
E-Business
For one of two semester undergraduate courses in Business Law. This text explains
contemporary business law with stories that stick, so students move beyond
memorization to a greater conceptual understanding of the field.

Research Methods in Education
This new Edition of Electronic Commerce is a complete update of the leading
graduate level/advanced undergraduate level textbook on the subject. Electronic
commerce (EC) describes the manner in which transactions take place over
electronic networks, mostly the Internet. It is the process of electronically buying
and selling goods, services, and information. Certain EC applications, such as
buying and selling stocks and airline tickets online, are reaching maturity, some
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even exceeding non-Internet trades. However, EC is not just about buying and
selling; it also is about electronically communicating, collaborating, and
discovering information. It is about e-learning, e-government, social networks, and
much more. EC is having an impact on a significant portion of the world, affecting
businesses, professions, trade, and of course, people. The most important
developments in EC since 2014 are the continuous phenomenal growth of social
networks, especially Facebook , LinkedIn and Instagram, and the trend toward
conducting EC with mobile devices. Other major developments are the expansion
of EC globally, especially in China where you can find the world's largest EC
company. Much attention is lately being given to smart commerce and the use of
AI-based analytics and big data to enhance the field. Finally, some emerging EC
business models are changing industries (e.g., the shared economy models of Uber
and Airbnb). The 2018 (9th) edition, brings forth the latest trends in e-commerce,
including smart commerce, social commerce, social collaboration, shared
economy, innovations, and mobility.

Investment Valuation
Resolving Moral Issues in Business. The ethical landscape of business is constantly
changing, and the new edition of Business Ethics: Concepts and Cases has been
revised to keep pace with those changes most effecting business: accelerating
globalization, constant technological updates, proliferating of business scandals.
Business Ethics: Concepts and Cases introduces the reader to the ethical concepts
that are relevant to resolving moral issues in business; imparts the reasoning and
analytical skills needed to apply ethical concepts to business decisions; identifies
moral issues specific to a business; provides an understanding of the social,
technological, and natural environments within which moral issues in business
arise; and supplies case studies of actual moral conflicts faced by businesses.

Principles of Economics
Religion Today introduces students to key concepts in religious studies through a
compelling problem-solving framework. Each chapter opens with a contemporary
case study that helps students engage in current religious issues, explore possible
solutions to difficult religious problems today, and learn key themes and concepts
in religious studies. To enhance student learning, a free Student Study Guide is
available for download from Rowman & Littlefield. The Study Guide features
chapter summaries, definition quizzes for students to test themselves on key
terms, and possible learning activities. A complimentary Instructor’s Manual is
available for download from Rowman & Littlefield. The Instructor’s Manual includes
guidelines on how to use the book in the classroom, summaries of each chapter,
potential student activities, discussion or essay/short answer questions, and more.
In addition, sample Power Point presentations for each chapter are available for
download. To access these instructor materials, email textbooks@rowman.com. A
multiple choice Test Bank, prepared by the author, is available in Respondus
computerized Test Bank format. Respondus LE is available for free and can be used
to automate the process of creating print tests. Respondus 3.5 (available for
purchase or via a school site license) can prepare tests to be uploaded to online
course management systems like Blackboard. Visit the Respondus Test Bank
Network to request a copy of the Religion Today Test Bank. For more information
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about the Test Bank, e-mail textbooks@rowman.com.
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